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About Defaqto

Independent financial research company
Whole of market, financial product database

Validate and analyse the data to provide insight
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Products and services

Aequos Online O\
defaqgto O\
Defagto Engage
T O\ Compare
Defaqto Compare defagto O\
Web Aggregator Sales Ins'g hlll
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nsight Reports Press release

Insight Consultancy
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Product categories

Credit cards
Current accounts
Home insurance
Investments

Mortgages

Motor insurance Premier

Payment protection insurance
Premier added value current accounts

Pensions
Premier credit cards

Pet insurance Premier home insurance

Protection Premier motor insurance

Travel insurance
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Critical i1llness criteria

. 29 critical illness criteria

Benefits
Flexibility
Proposition
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Critical i1llness criteria

Underwriting Process
Discount for Exclusions
Claims Support Services
Health & Wellbeing Services
Severity-Based Critical lliness
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Critical i1llness criteria

AI\/Iaximum Age at Expiry
ACI Rates Guaranteed
AReviewabIe Rates
ﬁSum Assured Indexation
Alndexation Costing Basis
ACriticaI lliness Buy-Back
ALife Buy-Back
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AOption to Vary Term
AOption to Vary Sum
Assured
AGuaranteed Insurability
AGIO I Maximum Age
ANumber of Exclusions
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Critical i1llness criteria

AWaiver of Premium :BStroke

ACancer ATerminaI lliness
AHeart Attack ACriticaI lliness Score
ABenign Brain Tumour AI\Io. of Child Conditions

ACoronary Artery Bypass ATPD Own occupation
AHeart Valve Replacement ATPD linked to ADLSs
AI\/IuItipIe Sclerosis
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Scoring prior to October 2009

DNA 1 - Least flexible or not offered
DNA 2 -

DNA 31 Average position

DNA 4 -

DNA 51 Most flexible or best cover.

Scoring applies per feature
Represent comparative terms in a simple 1 17 5 score
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Condition inflation

Average number of conditions per provider

January 2005 27 conditions
February 2006 26 conditions
June 2007 27 conditions
June 2008 30 conditions
March 2009 34 conditions

Current scoring system encourages the proliferation of
critical conditions
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Apologetics

AComparing number of ilinesses is a simple marketing
message for IFAs to use with their clients.

Alncreasing the number of illnesses covered is a simple
(and cheap) way for providers to differentiate their products

ADefaqto IS just reflecting this state of affairs
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Scoring post-Oct 2009

AEstainshed which are the most important critical illnesses
AEstainshed two/three lists of other critical illnesses
AAwarded maximum scores for quality ilinesses

AGiven little credit for less valuable illnesses
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Critical 1llness criteria

Cancer 62%
Heart Attack 10%
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Critical 1llness criteria

ABenign Brain Tumour 1.5%
ACoronary Artery Bypass 1.3%
AHeart Valve Replacement 1.0%
AI\/IuItipIe Sclerosis 5.1%
A‘Stroke 5.6%
ATerminaI lliness 2.71%
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Critical 1llness score

AOpen Heart Surgery AAorta Graft Surgery
AAngiopIasty AParaIysis of Limbs
AParkinson's Disease ABIindness

AKidney Failure Al\/lajor Organ Transplant
ATraumatic Head Injury ABacterial Meningitis
Al\/lotor Neurone Disease ALiver Failure

AComa APre-SeniIe Dementia
ALOSS Independence AApIastic Anaemia
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Critical illness score (cont.)

Al zheil mer 0s di sease
Deafness

Third Degree Burns

Cardiomyopathy

Emphysema/severe lung disease
Mastectomy

Rheumatoid Arthritis
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Other critical illnesses

ABaIIoon Valvuloplasty ALoss of Speech

ABone Marrow Failure APrimary Pulmonary
Acreutzfeldt-Jakob Disease Hypertension
ADiabetes AProgressive Supranuclear
AEncephaIitis Palsy
AHIV Infection APuImonary Artery Surgery

AL oss of Hands or Feet* /&Systemm Lupus

\
(@)
28 May 2010 defagto O\




Income protection criteria

. Underwriting Process
. Claims Support Services
. Health & Wellbeing Services
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Income protection criteria

ATerminates at 70

ALimited Benefit Term
AOption Inc/Decrease Term
AOption Inc/Decrease Benefit
AGIO Intervals Only

AGIO - Maximum Age
Al\/lortgage/Loan Maximum Inc
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APromotion/SaIary Maximum
ABenefit Amount Index

AAdd Indexation

Alndexation Costing Basis
AGuaranteed Premium
AReviewabIe Premium Rates
ACareer Break
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Income protection criteria

Effective Maximum Benefit % for £25k
Effective Maximum Benefit % for £50k
Waiver of Premium Deferred as IPI
Houseperson Maximum Benefit
Carer 0os Benefit
Hospitalisation Benefit

Total & Permanent Disability
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Income protection criteria

AReIapse Period AB Weeks Deferred
AState Benefits Deducted A13 Weeks Deferred
APension Income Deducted A26 Weeks Deferred
AOwn Occupation Definition /&52 Weeks Deferred
Al Week Deferred ATWO Deferred Periods
A4 Weeks Deferred AI\Iumber of Exclusions

\
(@)
28 May 2010 defagto O\




Star Ratings

.

defagto

\

/ .

J .

28 May 2010

defagto

/

7

defagto

\
@)
defagto @)\



efagto.com/toolkit

for advisers for providers for aggregators

1O
O defaqgto.com
Better financial decisions

D Financial products P Life events P Tools ¥ About us

. . [Bbout s}
Star Ratings tool kit

Careers
Welcome to your Defagto Star Ratings tool kit. Here you will find ideas to help you market and promote your Star Ratin Media Centre
to download. If there are additional resources that you would find useful please contact a member of the marketing tean Press releases

Promoting your Star Ratings
An overview of how to promote your Defagto Star Rating and implement your logos within different communications

Case studies
Some examples of how some of our customers have used their Defagto Star Rating

Defaqto sign off requirements
An overview of our sign-off requirements for Star Ratings loges and data referenced in communications material. This is an update to what
you may already have received

Linking to Defaqto.com
Following the launch of our new website, this document provides updated URLs needed to link to our various Star Rating pages

Star Ratings quick facts
A one pager outlining what Star Ratings are and benefits for you and consumers

Promotional posters
A3 and A4 sized posters for internal use to increase awareness of your Defagto Star Rating
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Internal promotional tools

The following tools are currently available:
. 3 poster designs
. Quick facts one pager
. Star Ratings leaflet T gives a general overview
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Benefits to iInsurers and advisers

. communicates the level of features & benefits
. differentiates against competitors

. Increases confidence in the recommended
product

. highlights product quality
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Benefits to consumers

. assess the features and benefits within a
product quickly

. recognise where the product sits within a whole
of market comparison

. nharrow down their product search
. feel confident of the product quality
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Confused? You will be!
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Wh at t he resear ch

42% said that a Defaqgto Star Rating
would influence their buying decision. 69% search for information on financial

products in order to find the best deal for
their needs.

77% believe it is important to know what
features a financial product offers as well
as the price.
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